
Nathanael Ramsey, Mt. Aetna 

Adventist Elementary School, May 

29, 2008.  He’s the son of Jeff 

Ramsey, Graphics Division, and 

Virginia. 

Send your graduate’s name to 

ishull@rhpa.org for publication.  

We will celebrate graduates in 

several issues of Typeline. 

“Delight thyself 
also in the Lord; 
and he shall give 
thee the desires 

of thine 
heart” (Psalm 

37:4).  
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received for our newborn daughter, 

Ellie. We appreciate so much the 

thoughtfulness in such a personalized 

gift. As Ellie grows up we’re sure it will 

provide her with a warmth other than 

the physical variety she currently re-

ceives from it.”—Trent Truman. 

Share your favorite text or quota-

tion about revival.  Send it to 

ishull@rhpa.org for consideration 

for our front-page quote box. 

In Appreciation 

Graduates of 2008 

“A great work will be accomplished by God’s people if they will work 

in unity and unselfishness and with humility of heart. All self-

exaltation must be seen and put away. Truth and righteousness 

alone will stand the test for this time. We need to have the Spirit of 

God daily with us, that we may be kept from all evil thoughts and 

unwise actions. We should fear lest our eyes become blinded to our 

individual spiritual needs in these perilous times. Many professed 

Christians have been allowing themselves to become absorbed in the 

upbuilding of selfish interests. We are now to awake from our spiri-

tual sleep” (Review and Herald, August 5, 1909.) 

“Thank you for the prayers and con-

cerns following the death of Ray’s sister.  

The fruit basket was wonderful.  We 

really appreciate your thoughtfulness.  

Thank you.”—Ray and Rosemary Hick-

man. 

“Alyssa and I wish to express our grati-

tude for the embroidered blanket we 

Sign up to donate blood on 

Tuesday, June 10, 2008, be-

tween 10:00 a.m. and 3:30 

p.m.  Call Human Resources 

or send an e-mail to schedule 

a time.    There is always a 

need for donated blood but 

the need seems to increase 

during the summer travel 

season.  Why not take a little 

time and donate—you could 

save up to three lives with your one 

donation.  Remember, one of 

your loved ones could be the 

one needing the donated 

blood. 

Each presenting donor will 

receive a Red Cross baseball 

cap. 

Thank you for caring and being 

involved with the community. 

Red Cross Blood Drive 



TYPELINE Page 2 

For Your Calendar 

Chapel Programs 

June 

 9  Elder Robert Smith, 

president 

 17  Tuesday chapel:      

King’s Heralds Concert 

 23 to be arranged 

 

Sunset in Hagerstown 

June 

 6 8:36 p.m. 

 13 8:40 p.m. 

 20 8:42 p.m. 

 27 8:43 p.m. 

   

2008 Holidays  

Independence Day—Thursday, 

July 3 

Labor Day—Monday, Septem-

ber 1 

Thanksgiving—Thursday, No-

vember 27* 

Christmas—Thursday, Decem-

ber 25 

___________ 

  *Workdays for the week of 

Thanksgiving are Sunday,       

November 23, through Tues-

day, November 25. 

King’s Heralds Concert Schedule 

A favorite men’s quartet, the  King’s Heralds,  

has several concerts scheduled in our area.  

You have  several concert options this 

month.  Here’s their schedule: 

Sabbath, June 14,  11:00 a.m. church service 

at Martinsburg SDA Church, Martinsburg, 

WV. 

Tuesday, June 17, 7:30 a.m., employee  wor-

ship at Review and Herald Publishing Asso-

ciation. 

Wednesday, June 18, 7:30 p.m., concert at 

Hagerstown SDA Church, Hagerstown, MD. 

He was imprisoned, interrogated, and then 

sentenced to five years in a corrective labor 

camp, where he endured bitter hardships 

designed to stifle the spirit and break the 

will. 

But even the prospect of eternal banishment 

to a remote village in western Siberia could 

not deter him from his steady reliance upon 

God’s promises . . . though the heavens fall. 

 

Title: Savior 

Author:  Blanco, Jack 

Jack J. Blanco blended the 

four Gospels into one during 

his own devotionals, result-

ing in this conversational 

paraphrase. Blanco has re-

lentlessly pursued the study 

of Scripture with the intent to 

make the Bible more easily understood and 

has committed himself to sharing its life-

giving message with others. 

This is the story of Jesus, the Messiah, God’s 

beloved Son.  With this simple introduction 

the story unfolds. But not as you’ve ever read 

it before. 

Written in modern language without the 

disjointed interruption of chapter or verse, 

this fresh, unified narrative merges the four 

Gospel accounts into one. 

No long genealogical lists. No confusing, 

archaic words.  Just the timeless, captivating 

story of Jesus, our Savior. 

Title: Though the Heavens Fall 

Author:  Mikhail P. Kulakov with May-

lan Schurch 

Mikhail P. Kulakov, Sr., 

spent 50 years in pastoral 

and administrative work in 

the Soviet Union. Under his 

leadership the Euro-Asia 

Division of Seventh-day Ad-

ventists was established and 

the first Protestant seminary and publishing 

house in Russia were founded. Fulfillment of 

his life’s greatest dream is under way—an 

accurate and contemporary Russian transla-

tion of the New Testament has been com-

pleted, and a translation of the Old Testa-

ment is currently in progress. 

Maylan Schurch, a pastor in Bothell, Wash-

ington, has authored or coauthored more 

than a dozen books, including A Thousand 

Shall Fall. 

“What’s the matter?” he asked in a low voice. 

“Have I done something wrong?” 

She said nothing, but gazed intently at him, 

her eyes desperately trying to warn him. Go 

on your break, Mikhail Kulakov. Now! GET 

OUT OF HERE! Leave the building! 

But he didn’t understand. Suspecting noth-

ing, he walked straight into the TRAP. 

Faith—solid, unyielding faith—was all that 

young Mikhail Kulakov possessed. 

The Communist Soviet government had 

taken away his job, his family, and his free-

dom. His crime? Faithful service to God, or, 

in the words of the KGB, “anti-Soviet activi-

ties.” 

New Product Highlights 



Wanted:  used four-drawer (or two-drawer) 

filing cabinets.  Are there any here at the 

Review and Herald or at your home?  Please 

call 301-471-0483. 

For purchase: If you are interested in or-

dering a DVD of our recent Week of Spiritual 

Emphasis presentations, please call Iris Shull 

at ext. 4005 or Juanita Stinchfield at ext. 

4006.  The cost is $15 per DVD, and we ask 

for prepayment, please.  

For sale:  shoe rack, white metal, hangs 

over a door, holds 18 pairs of shoes, in great 

condition, can be delivered to the Review if 

desired, $8.  New bookcase headboard will 

fit twin or double bed, has two reading lights 

inside bookcase, $100 firm.  Call 301-223-

7979. 

Wanted: 3 strapping young men to load 

furniture and household goods onto a mov-

ing van on Friday, June 20.  Pay is $10/hr., 

cash. If interested, call 301-393-9365 (H) or 

301-538-0899 (C). 

Wanted: child care for a 2-year-old and a 

10-month-old.  If you are interested in child 

care on a part-time, possibly full-time basis, 

or know of someone who provides child care, 

please contact Nick and Karene at 301-714-

1720 or at nickarene@aol.com. 

For sale:  John Deere F510 riding mower, 

38-inch deck, mulcher compatible, 14-hp 

Kawasaki engine, new deck belt, recently 

serviced, garage-kept, great condition, runs 

well, $1500 obo, located in Downsville, 7 

miles from Review and Herald.  Contact 

David Swan in Plant Services or call 301-

223-7979 anytime. 

For sale:  several TYCO HO-scale model 

trains: skid flat w/3 tractors, Western Mary-

land, $5; silver tank car, Sun Oil, $7; Spirit of 

'76 caboose, $7; gondola car w/pipe load, 

Union Pacific, $9; stock car, 40-foot, Santa 

Fe, $10, hi-cube boxcar, Union Pacific (Spirit 

of '76), $29; pulpwood car, 50-foot, South-

ern, $5; piggyback flat car, U.P., $20; auto-

loader with 6 autos, $5; cattle car and depot 

set (cattle missing), $5; freight unloading 

boxcar, $20; snap together crossover/signal 

bridge, $15; signal man with lighted shack, 

$10; miscellaneous track.  All are in original 

boxes and in mint condition.  Call 301-223-

7979 if interested. 

Looking for live-in work:  Christine is 

willing to care for ill or elderly in exchange 

for room and board and small stipend. Con-

tact her through Edson Rubert at 301-824-

6042. 

Marketplace 
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June Birthdays 

 7 Jerry Smith 

 7 Samuel Thomas, Jr. 

 10 Madelyn Gatz 

 11 Paul Alexander 

 11 Mandy Mitchell 

 17 Noah Godsey 

 19 Tony Delgado, Jr. 

 20 Irma Brooks 

 21 Hans Niewiadomsky 

 23 JoAlyce Waugh 

 24 Francie Freeman 

 28 Jason Diggs 

 27 Ana Marques 

Title: Armageddon at the Door 

Author:  Jon Paulien 

Jon Paulien, Ph.D., is the dean of 

the School of Religion at Loma 

Linda University. The author of 11 

books and more than 100 articles 

and scholarly papers, Jon is a specialist in 

the study of Johannine literature. Outside of 

work Jon enjoys being with his wife, 

Pamella, and their three children. His hob-

bies include travel, golf, and photography. 

No one would argue the fact that we live in 

uncertain times. Freedom as we knew it 

changed drastically after September 11, 

2001. Scientists tell us that the earth won’t 

be able to support the existence of life much 

longer. Rampant crime and new drug-

resistant diseases threaten our lives. In the 

back of our minds is the nagging foreboding 

Personnel Briefings 

Coming: 

Christopher Macomber, 

Book Shipping. 

Nathanael Ramsey, student, 

Periodical Shipping. 

Leaving:   

Jessica Rice, student, Book 

Division. 

Crystal Prindle, student, 

Periodical Division. 

that our planet is doomed.  It is.  And God 

has told us how it will all end. 

Shrouded in symbols and masked with 

astonishing imagery, the final events of 

earth’s history are unfolded in the book of 

Revelation. That’s where it gets tricky. De-

ciphering the clues hidden in Revelation 

and scattered throughout the Bible isn’t for 

the faint of heart. But understanding this 

difficult book is vital for God’s people at the 

end of time. 

Jon Paulien searches the Scriptures to dis-

cover what the battle of Armageddon is—and 

who it will involve. His clear, concise expla-

nation of the many confusing symbols found 

in John’s vision unveils the mystery sur-

rounding this battle and provides answers 

crucial to our understanding of earth’s final 

events. 

New Product Highlights, con’t. 



Visit us on the Web at 

www.rhpa.org.  Click 

on the “Typeline” link. 

Editor:  Iris Shull, C.P.S. 
Phone: 301-393-4005 
E-mail: ishull@rhpa.org 

 
Typeline is a bimonthly 

publication of the Review and 
Herald® Publishing Association.  

 
Submissions of articles and 

advertisements are accepted for 
consideration and must be made 

in writing or via e-mail. 
Submissions are due on the 

Tuesday before publication day. 
 

Next publication date is 
June 19, 2008.  

Submissions are due 
 June 17, 2008. 

55 West Oak Ridge Drive 
Hagerstown MD 21740 
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We serve the world. 

Ever stop and wonder how that mortgage broker from out of state managed to find your name 

and address? Or how the unfamiliar home improvement company that called you last night 

knew you were shopping around for windows? 

We often give out our name, address, and phone number without a second thought—to the 

salesman at the home improvement store, to the sweepstakes company promising the chance 

at a $1 million prize, to the marketers who promise to send free samples in exchange for com-

pleting a survey. In a perfect world, all companies would protect our personal information. 

Unfortunately, that is often not the case. 

"There is a $10 billion industry profiting from the trading and selling of consumers' personal 

information—without consumers' knowledge or their consent," says Steven Gal, CEO of Pro-

Quo.com, a La Jolla, CA company founded to help provide consumers with meaningful choice 

and control over how their personal information is used.  Gal points out that in many cases, 

these so-called data brokers get their lists from reputable companies the consumer has done 

business with, but had no idea would be selling their personal information. 

Companies are now realizing that in this day and age many of their customers are skittish 

about the idea of their personal information falling into the wrong hands, especially with the 

threat of identity theft.  As a result, many are now offering their customers opportunities to 

“opt out,” or to keep their information private. You likely received an opt-out offer hidden in 

the privacy notice that came with your latest phone or credit card bill. 

According to the Federal Trade Commission’s latest identity theft survey, nearly 2 million 

Americans have had their personal information used to open fraudulent accounts.  In addi-

tion, the practices of data brokers lead to massive amounts of junk mail—Americans now 

receive nearly four tons of junk mail annually. 

Here are five easy steps you can take to help prevent misuse of your personal information and 

reduce junk mail: 

1. Many stores offer “rewards” or “points” programs. Often stores consider your participation 

as consent to share your information without directly asking for your permission. If you want 

to avoid getting junk mail or other promotional material, either don't join these programs, or 

ask the stores not to share your personal information. 

2. Take advantage of a free service like ProQuo.com to remove your name and personal infor-

mation from thousands of marketing lists, data brokers, and other organizations that send 

you unsolicited mail. ProQuo.com is a free Web site on which you easily set up an account 

and choose the organizations that you want to stop using your personal information and 

sending you unwanted mail. 

3. The next time you buy something that comes with a warranty card, do not send it back.  

These are used primarily to market more products to you, and you are not required to send in 

a completed warranty card—your receipt is all you need to make a warranty claim. 

4. If you don’t want your personal information in the hands of data brokers, avoid putting 

your name and address in the box for a free drawing or other promotion. These are surefire 

ways to get your name, address, and telephone number on multiple junk mail or telemarket-

ing lists. 

5. Avoid the urge to enter sweepstakes that require you to provide your contact information.  

Many times these are a front to build mailing databases, and the only guaranteed prize you 

will win is a mailbox overloaded with marketing offers. 

For more information on how to take control of your personal information from marketers, 

log on to www.ProQuo.com and establish your free account today. ProQuo says the site can 

help people reduce their junk mail by 50 to 90 percent within just three months.—Courtesy of 

ARAcontent. 

Stop Junk Mail Dead in Its Tracks 


